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OOH | Tims Loaded Wraps | Tim Hortons | 2022

OOH - TSA | Tims Camp Day | Tim Hortons | 2022



Annonce native | Coffee & Donuts | Tinder | Tim Hortons | 2022

Bannières digitales | Coffee & Donuts | Météomédia | Tim Hortons | 2022



A lunch worth stopping for | TVC 30s (director’s cut) | Tim Hortons | 2022

Better together | TVC 30s | Tim Hortons | 2022

https://drive.google.com/file/d/1WqN_fz2E9f66hZlsor4Wq29kfLtLlnYS/view?usp=sharing
https://drive.google.com/file/d/16SOP7eJSZ75QhJLrqBZN2AEll6x27nAx/view?usp=sharing
https://drive.google.com/file/d/16SOP7eJSZ75QhJLrqBZN2AEll6x27nAx/view?usp=sharing


Print | Young Lions 2022 | Youth Mental Health Canada | 2022

Publicité interactive | Le Mois du camion | La Presse + | Chevrolet | 2021





Découvrez ce qui vous inspire | TVC Brand 30s | Chevrolet | 2020

La magie est électrisante | TVC Dévoilement Bolt EUV 90s | Chevrolet | 2021

https://www.youtube.com/watch?v=NHsZvHZMURQ
https://www.youtube.com/watch?v=gVXJiDaCmJU&t=26s


Web + social | Nespresso Canada | 2020-202



Web + social | Centre PHI et PHI.CA | 2019-2020







Imprimé | Centre PHI | 2020





Infolettre | Centre PHI | 2019


